
 

 

 

Call for Contributions open until 29 June 2026 
How Visitors See, Understand, and Act. Researching Experiences 

in Exhibitions 

Annual Conference, Netzwerk Besucher*innenforschung e.V.  
 

Location/Date:   Hygienemuseum Dresden 

Lingnerplatz 1, 01069 Dresden 

  Oktober 8 – 9, 2026 

Organizer:   Netzwerk Besucher*innenforschung e.V. 

        in Kooperation mit dem Deutschen Hygienemuseum Dresden 

 

 

 

Dear colleagues and interested parties, 

 

The annual conference of the Netzwerk Besucher*innenforschung [Network for Visitor Research] 

will take place on October 8–9, 2026, at the German Hygiene Museum Dresden. Topics include 

the evaluation of experiences in exhibitions as well as the application of research findings. 

 

What do visitors experience in exhibitions? Do they engage with exhibits as intended by the 

curators? How satisfied are they with what they experience? And what factors influence the 

experiences made during a museum visit? These questions play an ever more important role in 

the design of new exhibitions at a growing number of museums. This conference focusses on 

researching these experiences and applying the findings of visitor research in museum practice. 
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The conference programme aims to present current studies, including those on visitor motivation 

and prior experiences, attention guidance on-site, and the role of exhibits and design 

arrangements. Practical examples will be presented on various methods, such as observations, 

visitor tracking, focus groups combined with “thinking aloud,” or qualitative surveys on the visitor 

experience. 

 

 

Do you have a relevant study or practical example for the poster walk or for a workshop 

on one of the following topics? 

 

 Research on attention guidance/perception/reception of exhibitions by visitors (visitor 

experience) 

 Description of empirical concepts and methods in this research context 

 Exhibition design based on findings from visitor research 

 Studies on visitor expectations and their influence on reception 

 Implementation of research findings in museum practice 

 

Application until 29 June 2026 

Please submit your contribution by 29 June 2026, using the keyword “Visitor Experiences in 

Exhibitions.” 

 

1. Please provide a brief description of your contribution (max. 1,500 characters, including 

spaces). 

 

2. Please include a brief biography of the presenter and a short personal statement (max. 500 

characters, including spaces). 

 

3. Please indicate whether you would prefer to present a poster or lead a workshop. 

 

Deadline and Contact Information 

Please send all information by email by 29 June 2026, to 

info[at]besucherinnenforschung.de 

You will receive notification of the acceptance of your submission in July 2026. 

 

If you have any questions regarding the Call for Contributions or the Annual Conference, please 

send an email to info[at]besucherinnenforschung.de 

 

 

Netzwerk Besucher*innenforschung 

c/o Institute for Museum Research, 

State Museums of Berlin – Prussian Cultural Heritage Foundation 

In der Halde 1, 14195 Berlin 

+49 (0)30 266 42 690 

 

 

Please feel free to forward this Call to others who may be interested. 
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Visitor Research Network – Who We Are: 

 

The purpose and goals of the association are to promote visitor, audience, and educational 

research at museums, as well as international and interdisciplinary exchange. 

 

The Visitor Research Network e.V. is committed to well-founded, practice-oriented research. 

Through intensive exchange, professional networking with university and non-university 

institutions, and targeted continuing education initiatives, we strengthen visitor and audience 

research—with museums, for museums, and from within museums. 

Together, we aim to establish well-founded visitor research and shape the future of museums in 

German-speaking countries. 

 

Find out more: https://besucherinnenforschung.de 

 
 

https://besucherinnenforschung.de/

